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The second edition of the sustainability report is our way to telling
with transparency who we are, our commitment to people and to
the territory that host us. We tell how from Trento and from our
Val di Fiemme we have gone into the world, thinking locally but
acting globally. It is a budget, but for us it is above all a tool that
focuses on where we are on our path to sustainability and that
allow us to make increasingly conscious and responsible decisions
for our future.

For La sportive being sustainable means first of all picking up a
legacy, that of the mountain that surrounds us, and transmitting
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the same passion to others: investing in eco-friendly solution and
product quality, in the workplace and in the production process
too.

Sustainability is for us fundamental driving force at the best
of innovation that pushes us to look for solution with low
environmental impact and that extend the life cycle of our
products.

It is towards this reality, made us of people and the environment,

that we feel indebted. Reducing our impact with virtuous best
practices, always assessing the sustainability of our choices and
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improving the quality of life of our community, are values pinned in
our DNA.

We strongly believe in the growth of the relationship with our
stakeholders, suppliers, customers and all the public and private
entities with which we have ongoing relationship that give life to
our presence on the territory ad in the world.

Working together in a sustainable direction, we can really be
agents of change and make a difference.
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Our guide is the passion and our passion is the mountain; respecting the
environmental in which we operate is at the base of our activity, it is what we
wat to transfer to the users through our products,

This is what we mean by “FOR YOUR MOUNTAIN"
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Mountaineers, climbers, runners, ski mountaineers, internal and
external suppliers: these are the people who make the difference
and who every day contribute to evolving technologies, machinery,
materials, processes and ways of understanding the mountain from
a sustainable perspective”
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From the materially analysis it emerges that some themes are perceived as priorities and on which is important to make choices.
These themes are the objective that LaSportiva sets for continuous improvennt.
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The circular economy has the objective of maintaining for as long as
possible, the value of products, materials and resources, passing from an
idea of linear economy to circularity, where the recovered material is re-
introduced into the production circuit, making the most of reducing the

waste produced, seeking solutions for reusing raw materials and waste
material.
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Another important theme that emerged from listening to
the interested parties is that od research and development,
a sector in which La Sportiva continues to invest in seeking
increasingly efficient solutions and materials that combine
quality, durability and reduced environmental impact.

The innovation center, an extensive structure of offices and
laboratories aimed at developing and prototyping new
products is a testimony of this, where new methodologies
are constantly tested and consolidated products improved.
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Ensuring health and safety in the workplace is one of the cornerstones of

responsibility. Risk prevention and safety improvement are objectives that La
Sportiva is committed to achieving every day.
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The commitment to good air quality in the mountain is another aspect that La
Sportiva focuses on with great care since it is part of the vision to operate in
harmony with the surrounding environment.
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La Sportiva is attentive to energy consumption and prefers the use of renewable or low

environmental impact energy sources.

An example is the new biomass direct heating network and the provision of pipes for other
companies in the production area. The project stems from the collaboration between the company
and the Magnificent Community of Fiemme.
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The positive management of the environmental impact is strongly linked to the

organization’s ability assess the risks, prevent them and respond effectively if damage

and accidents occur. The integrated system has these aims, since it is fundamental

for the company work constantly so that the production objectives are pursued by
minimizing the variables that can interfere and constitute damage.
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The attention to local suppliers with exchanges and mutual satisfaction is what
La Sportiva pursues, through the quality system. The goal, in the near future, is

to progressively expand dialogue with suppliers to build a supply chain that is
increasingly attentive to the responsibility for purchasing goods ad services.
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La Sportiva, along with other companies in the Val di Fiemme, produces more than
60 % of the local turnover of a territory devoted to tourism. Industory is therefore the
main employer with 33% of employees.
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It is essential to invest daily to prevent risks and obtain the best efficiency from

machinery and processes. With constant technological evolution LaSporiva aim to
reduce waste and environmental impact.
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For La Sportiva, eco-sustainability is one of the five corporate drivers: it guides choices
towards a production that had the least possible environmental impact; a choice
consistent with two other soild development drivers: the passion for the mountains
and belonging to the Trentino area and the Val di Fiemme.

Respect for the environment permeates every activity of the company, starting from
the design phase of new products, engaging the R&D area in the search for eco-
compatible or recycled raw materials with low environmental impact, and then
extending to all phases of the production process, with the aim of progressively
reducing CO2 emissions and waste production. La Sportiva environmental
commitment has been concretized both with process and product certifications.

As part of its environmental policy, the company supports the sustainable mobility
of its employees, offering incentives to car pooling and only biodegradable plates,
cutlery and cups inside the headquarters and in the show rooms but also during
events and fairs.
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